
INTRO NOTE FOR THE BOLDEREFF RESUME FOR DISPATCHES
Sharon Thesen

In this transcription of an undated typewritten resume of her work life, Frances Boldereff 
changes the information given in the first two pages into a more expressive version.  In her 
correspondence with Charles Olson, in the early 60’s especially, she complained of falling 
standards in the publishing industry, and of constantly losing jobs because of her “fiery nature.” 
Her own standards of typographical design were uncompromising and for the very good 
reasons that she describes in a wonderful note to Olson about the deficiencies of James 
Laughlin’s “New Classics” series.  It was around this time that she noticed that publishers had 
begun to “produce” rather than “publish” books.



FRANCES BOLDEREFF
180 Clinton Street
Brooklyn 1, NY

Ulster 8-6551
Barclay 7-1525

Education:  University of Michigan, Phi Beta Kappa, Major English, Fine Arts

Experience:

The Jersey City Printing Company - I was placed in the office of the superintendent of the plant, 
with complete freedom to work on any figures, costs, special departments, or any special 
assignments my boss cared to have me work on - for instance, when the company was trying to 
decide whether to enlarge or buy on the outside the mechanical repairs to its own machinery, I 
made up and presented to Mr. Black the report on which the decision was made to enlarge their 
own department.  This involved considerable research; a very careful statement of exact costs 
on exact kinds of equipment, a careful statement of the available outside sources and costs, 
cost of new equipment, plant layout of new department, etc.  Both the mechanical 
superintendent and Mr. Black were very pleased with the report.  I sat in on the meetings of the 
department foreman held on different days of the week for various departments, such as 
gravure, job pressroom, offset.  I prepared for Mr. Black a weekly statement of the major 
problems discussed, decisions made, held-over business, thorny spots, etc.

During my last two years, I took the office of Mr. Bundy, who had been assistant 
superintendent, appointed to superintendent’s job when Mr. Drach died, and took over the job of 
plant scheduling.  I was in the company six years.

Parnassus (national art magazine published by the College Art Assn. of America)
Production Manager - I had complete charge of the production of this very high quality art 
magazine, made the layout, which was later used also by Art News, bought engravings, printing 
and selected type faces.  Decided on size of issue, cover.  Responsible for delivery.  I had this 
job four years.

Kaufmann’s Department Stores, Pittsburgh

Production Manager of the Advertising Department - I had complete charge of the production of 
all Kaufmann advertising, including both newspaper and direct mail.  At the time I was with 
Kaufmann’s they were doing the outstanding department store advertising of this country, had 
won the N.W. Ayer Award four times running.  My duties covered ordering type, buying plates, 
general supervision of work of five people, delivery and accuracy, special problems of 
manufacturing.

The Pennsylvania State College 

Publications Production Manager - I had complete charge of the printing of all official college 
publications, from catalogues, books through direct mail, posters, scientific bulletins, 
announcements.  My duties included the designing of the publication, writing up of specifications 
for printers to bid on, complete supervision of production (buying art work, page make-up, 
dummies, etc.) buying of engravings, responsibility for schedules and checking all bills.



I designed a number of pieces that have won awards and first prizes and was 
responsible for a very large volume of appreciative mail, entirely unsolicited in any way, which 
came from all over the world to the college, complimenting them on the appearance and 
clearness and beauty of printed pieces issued by the college

I resigned from the college at the end of five years.

Book-of-the-Month Club, Inc. 

Typographer - I put all printed pieces issued by Book-of-the-Month into type.  Stayed six 
months.

Doubleday & Co., Inc.

In charge of Permabook Production - I mad the basic estimates on which it was decided to go 
into this operation and when they began to manufacture I had complete charge of the books 
from art work through to delivered books.  Was with Doubleday a little over a year.

The American Weekly

Assistant to the Director of Marketing - Work on plans, research and presentation of marketing 
information for clients.

[This new page below begins a more discursive version of the information given up to this point, 
as if Boldereff decided to write a revised (more detailed and subjective) account of her work 
responsibilities and her employers’ expectations.  Implied is her embattled experience, 
particularly with Doubleday, with whom she had at one point discussed their republishing 
Olson’s Call Me Ishmael. ]

The New Yorker

Pete Spaulding, General Manager, offered to give me a chance to do production work, 
which I urgently desired, and I went to the New Yorker to do general production work on a 
magazine.  I was privileged while working for them to do the entire production job on a ig 
quarterly, “Home Owners Hand Book,” being done on the side by Raoul Fleischmann, Harry 
Hatcher, Spaulding and Baldwin.  Years 1936-1939.

University of Iowa, Art Department

The head of the art department of the University of Iowa was made editor of Parnassus, 
the art magazine of the College Art Association of America and he appointed me Curator of Art 
Department with the understanding that I would also act as Production Manager of Parnassus.  
While doing this I bought all the engravings, order the typography, made the page layouts, 
supervised the printing and was responsible for scheduling and getting the publication out on 
time.  Years 1940-43.



The Pennsylvania State College  

I had complete charge of the work done at the College, which averaged at that time 
about a job a day - approximately 350 publications a year, apportioned very similarly to those of 
New York University.  Years 1944-1950

A.S. Barnes & Company 

Assistant Production Manager - this company specialized in books in the sports world.  
My duties covered a wide range from designing both covers, jackets and text to purchasing 
engravings, in charge of scheduling and responsible for the delivery of books on time, in charge 
of paper and checking of all bills.  I was just getting interested and feeling that I might have a 
chance to do something worthwhile when the company sold out to Rinehart and all of us were 
out of a job.  Only the President, Mr. Lowell Pratt, went to Rinehart.  This was 1951.  

Doubleday & Company, Inc.  

Doubleday was planning to open up a big branch of their company, manufacturing their 
own paper back line, later lines.  They were looking for someone who had had web rotary 
printing experience and knew how to order paper, and figure costs on such a job.  My 
experience at The New Yorker and several individual jobs I had handled later gave me this basic 
knowledge and Doubleday asked me to take charge of the paper back book operation.  I was 
manufacturing as high as thirteen different titles in a month, some with inserts printed separately 
and with the intense amount of coordinated detail to be handled on a high-speed, intensely 
scheduled operation of this sort, that many titles is really stepping.  I believe Doubleday will say 
that I turned in a gorgeous piece of production work.

I was told when I took the job that I would be wooed from the outside many times, but I 
took that as nonsense.  However, as time went on I began to realize what was meant.  
Doubleday, as the saying goes within the company, does not publish books, it produces them.  
Well, I was wooed, ardently.  After nine months of being told that in a year I would be making 
$200 a week, that I would be on top of the best thing in New York, and with the advice of a 
highly esteemed friend, Harry Dale at Book of the Month, who also thought it was the chance of 
a lifetime, I went to

Columbia Lithographic Company 

where I stayed exactly six months.  I will only say that these people are among the finest 
lithographers in the country.  They understand color as perhaps no one but an Italian can 
understand color and they turn out beautiful work.  What goes on behind the scenes is pure 
Walpurgian Nights.

The American Weekly  

Where I now am, making use of what I learned in college, acting as assistant to the Director of 
Marketing in the Plans and Presentations Division of the American Weekly, where we prepare 
presentations and other material for the sales staff.



.


